President of Psychologica
Psychologica just became a country and the first democratic elections will be held in a few months.  You are part of a team working with a particular psychologist to help him/her to become elected as the first president of Psychologica.  You need to make a campaign commercial so that the citizens of Psychologica know who your candidate is.  Your commercial needs to convince Psychologicans to vote for your psychologist for president.  The commercial should include information about his/her contributions to the field of psychology (a very important issue for Psychologicans), how his/her contribution to psychology is relevant today, and other facts that might help your candidate win the election.
You can work individually or in pairs.  A great commercial will be informative and also creative and interesting to watch.  We will be watching these videos after your test on Friday, so have some fun with them so we can have fun.

Your commercial will be made with Moviemaker, and the librarians will be able to teach you how to use it.  You will have time in class during Block Day this week, Friday, and Block Day next week in the library to complete your commercials and make them fabulous, unless library time is not used effectively, in which case you will need to find time outside of class to work on it.  The completed movie is due at the end of Block Day next week.  You will be given further instructions about exactly HOW to submit the movie. 

The librarians will be able to help you with Moviemaker (which we will start on Friday), with finding reputable sources of information about your psychologist, and correctly citing your sources.

(Also, Psychologica is a magical place so imagine that even dead psychologists can come back to life.  So whether your psychologist is dead or alive is unimportant.)
1.  Why is he/she important to psychology?  
     What contribution(s) did he/she make?
2.  How is his/her work relevant in the Psychologicans’ everyday life?

3.  Is there anything else about your psychologist that would make him/her more electable?

Name(s)________________________

________________________

Psychologist _____________________________

Grading Rubric for Project 1: President of Psychologica
	
	5 Points
	4 Points
	3 Points
	2 Points
	1 Point

	Informative/

Accurate
	Wealth of info about psychologist.  

All information accurate.
	Multiple pieces of info.  

All information accurate.
	Multiple pieces of info.  

Most info is accurate.
	Very little info.  Most info is accurate.
	Very little info.  

Only some info accurate.

	Current

Relevance
	Discusses relevance to lives today.  

Includes a concrete example.
	Discusses relevance to lives today.  

No concrete example.
	Briefly mentions relevance to lives today.
	Contains example of relevance but no explanation of example.
	Mentions importance but not relevance to lives today.

	Images/

Graphics
	Uses many different visual aids.  

Ex: Photo, Graph, Video, Clip-Art
	Uses many different and relevant photos or pictures.
	Uses a few pictures.
	Uses only one picture.
	Uses image(s) which are irrelevant.

	Creativity
	Uses many tools to engage audience.  
Ex: Color, Music, Voiceovers, Transitions, Backgrounds.
	Uses a few tools to engage audience.  Video is entertaining.
	Uses few tools to engage audience.  Video is partly engaging.
	Uses a few tools to engage audience.  Video is boring.
	Uses very few tools to engage audience.  Video is boring.

	Persuasiveness
	Very persuasive.
	Mostly persuasive.
	Somewhat persuasive.
	Attempts to persuade, but not effective.
	Not very persuasive at all.

	Appropriate

Length
	Between :30 and 1:30 (not including credits).
	Longer than 1:30.
	Longer than 1:45.
	Longer than 2:00.
	Shorter than :30.

	Sources used
	3 info sources.

4 image resources.

All sources appropriate.
	2 info sources.

4 image resources.

All sources appropriate.
	2 info sources.

2 image resources.

All sources appropriate.
	Mostly appropriate sources.
	About half are appropriate sources.

	Information

Citations
	All info cited correctly.
	Most info cited correctly.
	Half of the info cited correctly.
	Some info cited correctly.
	Info cited, but not correctly.

	Picture

Citations
	All images cited correctly.
	Most images cited correctly.
	Half of the images cited correctly.
	Some images cited correctly.
	Pictures cited, but not correctly.

	Editing
	No spelling or grammar mistakes.
	Only one or two spelling or grammar mistakes.
	A few spelling or grammar mistakes.
	Spelling and grammar mistakes distract from message of commercial.
	Many mistakes which distract audience.


